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INDIAN MALL CULTURE
CONCEPT OF MALLS

PROF. GANESH S. KIROCHE
- Shri Shivaji College Motala

In 21st century in all over the world mall culture acupy and indian aslo
accepted mall culture. The concept of Retail as entertainment came to India with
the advent of malls. Mall fever has touched every facet of Indian society.
Whatever is the income stratum of consumers, malls make no distinction in
proffering most-revered national and global brands, Shopping Mall refers to a set
of homogenous and heterogeneous shops adjoining a pedestrian, or an exclusive
pedestrian street, that make it easygoing for shopper to walk from store to store
without interference from vehicular traffic.

Types of Malls
The malls basically are classified on the basis of their Merchandise

orientation means types or Goods and Services sold and their size. Following are
the different types of malls. (i) Regional Malls
(ii) Super regional malls '
(iii) Outlet Malls -
(iv) Vertical Malls
(v) Lifestyle Centers
(vi) Dead Malls
(vii) Strip Mall
(viii) Outlet Mall
(ix) Luxury Malls

Effect of Mall Culture in India ‘
In India the mall boom in India began with Cross roads which was constructed in

1991 and was owned by Nichlos Piramal Pharmaceuticals. It is located near Haji
Ali, Mumbdi and is spread across 1, 50,000 square f.cet. The mall was a
culminatioﬁ of two offices which were: a. The office (?f -I"IlChOIZIS ?immz}l b. The
office of a famous MNC pharmaceutical brand The m.mal mz}u in India was a
huge failure. In the West malls are located on the Oll(Skll:lS of cities so as to offer
entertainment with shopping. Malls in India are located in the heart of the cities,

www.scholarsimpact.com = scholarsimpact@yahoo.comn {156}




SPECIALISSUE
— G.S. Science, Arts & Commerce College, Khamgaon

SCHOLARS I
Multidisciplin TPACT Online : ISSN-2394-7632
£ _ary Multilingual Refereed Journal Print : ISSN-2394-7640

making parking g nightm

are for shoppers These malls however are mostl
constructed by The malls j b | | y

1 India are of box size.

Impact on retailers

difﬁcultmtot:fu-izfefo(:ifd]‘]:teﬁorating consumer ‘senliment, mallls are ﬁ‘nding it
gt rotei alls and occupancy rate is also slow. With dipping sales

, profits have gone down by over 35 percent as compared to last
year. Even during the festive season from October-December 2008, when
consumers loosen their purse-strings, products usually in high demand have not
.seen enough takers. Cheaper items are selling more as compared to expensive
1tems. Same-store sales have contracted. Retailers are scaling down expansion
plans or shelving them temporarily to minimize immediate capital-intensive
ventures

In this way mall cultures has been spread more effectively in India.and
mall culture accepted indian people.

References:-

Kumar S., —Still Rocking and on a Roll ||, Times Property Expo, Friday 1st July,
2006. 304Business Today, —Retail revelations ||, as in Sinha P.K. and Banerjee
A., Store Choice Behavior in an Evolving Market, International Journal of Retail
and Distribution Management; Vol. 32 No. 10, pp 482-494, 22 July-6 August,

2004. '
Sankar A. R. N., —Shopping Malls: A New Shopping Experience ||, ICMR Case

: Collecﬁon, ICFAI Centre for Management Research, 2005.

http//: www.'inc]oryp'edia'.com/ma_ll.in

www.scholarsimpact.com  m scholarsimpact@yahoo.coms {157}




»

{edivuuy E_Ew._om_mmm_.m_cmm._..os uoeBweuy ‘W d S ‘A luapisaid

AN UWONYD | S A AA vopH SN JoAd

SRy Joly Selpu papwe sedvd v payueteid ays /o
2y0HaYa 0 UMOSAAANNOYD JUOSHIE DOIN0ZY, WAV ) TOT HAQUIAON T MO /pPrey

ANONGIZ NVIANI NO F¥NLIND 1TV 40 LOVAENI
A0 BOWDNBJUOD) POVOIYVN AV AU Por09iods YSSIT )N paypdyonrvd

B A Wl
(L Srer L ol

i
i

- (= I
.G\GﬁQE .dcu:c.u \.&d\,&:ﬂb .Bém_ uﬁo
PO G YSIOr)  A/ U/ F04d/ A
youg Kra0-03 140 L

RS

e I R
AR NBIIY)E 2 TG
OV : . B 03NS




